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Queenstown, Lake Wanaka Tourism and Tourism Central Otago). Of this, $3.8 billion is 

by international visitors and $1.7 billion by domestic visitors.4   

 

• International visitors cite ‘Landscape and Scenery’ as the leading factor for visiting 

New Zealand (45.8%), well ahead of ‘Friends and Family’ as the next highest 

(35.4%). 

 

These figures highlight the importance of tourism nationally, and regionally for Central 

Otago. We note also the role of wine tourism and food and wine experiences in the tourism 

economy of the region, and links this has to the broader export economy of the region.  

 

Tourism as an industry is hard won and cannot be taken for granted. The Central Otago 

region has earned a global reputation as an international-standard regional destination 

based upon attractive natural and built environments, multi-layered activity options and a 

sophisticated industry that makes it all happen.  

 

TIA draws particular attention to the growing role of cycle tourism in Central Otago, of 

which Bendigo is a part. Central Otago is one of New Zealand’s most mature cycle tourism 

clusters, anchored by the Ngā Haerenga Great Rides network, including the Otago Central 

Rail Trail, Lake Dunstan Trail and Roxburgh Gorge Trail, with many secondary rides and 

trails. For instance, the Otago Central Rail Trail, New Zealand's original Great Ride, attracts 

up to 14,000 through-riders annually, with tens of thousands more using sections of the 

trail, and is central to Central Otago's identity as a destination. It is emblematic of the kind 

of tourism the region has built its reputation on - landscape-led, experience-rich, and 

dependent on an environment visitors find worth travelling for.  

 

Whether this mine should proceed is appropriately a matter for the panel, informed by 

evidence. What we ask is that the panel give proper weight to tourism's contribution to 

the national and regional economy; that independent evidence on tourism impacts is 

sought and tested as part of this process; and that any conditions attached to approval 

reflect the need to protect the landscapes and visitor experiences on which Central Otago's 

tourism economy depends.  

 

Tourism is hard to build - the Central Otago region has taken decades to earn its global 

reputation. That reputation is a national asset worth protecting. 

 

 

Ngā mihi, 

 

Rebecca Ingram 

Chief Executive  

 

 

 

 

 

 

 

 

 

 
4 https://teic.mbie.govt.nz/teiccategories/datareleases/mrte/ 
 




